
 

 
Institution Overview 

WRI is a global research organization that spans more than 50 countries, with offices in the Brazil, 
China, Europe, India, Indonesia, and the United States. Our more than 450 experts and staff work 
closely with leaders to turn big ideas into action to sustain our natural resources—the foundation of 
economic opportunity and human well-being. 
 
WRI was recently voted the #1 Environmental Think Tank in the world and is consistently 
recommended by staff as one of the "most desired organizations to work for." In 2014, WRI was ranked 
one of the Top Workplaces by the Washington Post. 
 
Position Overview 

WRI India seeks a Head/Director – Communications WRI India to work with management and project 
teams to build brand for one WRI India, and strategically advance its programmatic goals. The Senior 
Manager - Communications will be primarily responsible for overall communications strategy, planning 
and quality. S/he will also be responsible for managing a small, but highly effective, team of specialized 
communicators who manage day-today outreach via traditional media, web and social media, as well 
as publications and events. S/he will be the chief point-of-contact for information about WRI India for 
external audiences, as well as for WRI’s international offices. 

  
Responsibilities - Head of Communications: 

 

 Manage company brand and reputation. Ensure public views the organization favorably. Develop 
delivery and packaging plans for corporate messages. Build brand and recognition for WRI’s work 
in India – be a champion for adherence to brand guidelines, and story telling that reflects the vision 
and mission of WRI India 

 Get company featured on radio, TV, or the Internet to increase the outreach. Create rich and 
creative content that is optimized for search engines. 

 Create and launch press releases and marketing campaigns. Contact members of the media to set 
up interviews with company reps. 

 Develop internal publications such as newsletters, releases, email announcements, planned 
publications, on-line, intranet, video, special projects and assignments. 

 Communicating with Persons Outside Organization — Communicating with people outside the 
organization, representing the organization to customers, the public, government, and other 
external sources. 

 Ensure that all opportunities for the CEO are fully vetted. Drive corporate strategy and message 
development, pitch and announcement strategies. Develop branding initiatives, internal 
communications and external media relations. 

 Monitor or track project milestones and deliverables. Manage events execution to ensure 
adherence to budget, schedule, and scope. 

 Develop or update communications plans for programs including information such as program 
objectives, mediums, outreach, information specifications, schedules, funding, and staffing. 

 Develop communication strategies for delivery of corporate culture and business strategy. Manage 

Position Announcement 

Head of Communications: 



 
media relations and maximize media opportunities. 

 Knowledge of programs and management principles involved in strategic planning, resource 
allocation, human resources modeling, leadership technique, production methods, and coordination 
of people and resources. 

 

Qualifications: 

 Master’s or Bachelor’s degree in mass communications; journalism; or a related field; 

 At least 15+ years of experience in managing communications 

 Experience with non-profit or social enterprise would be added advantage.  

 Experience in a scientific organization or think tank is preferred. 
 

SKILLS:         

 Strategic thinking, strong planning and managerial skills. Problem Sensitivity — The ability to tell 
when something is wrong or is likely to go wrong. It does not involve solving the problem, only 
recognizing there is a problem. 

 Active Listening — Giving full attention to what other people are saying, taking time to understand 
the points being made, asking questions as appropriate, and not interrupting at inappropriate times. 

 English Language — Knowledge of the structure and content of the English language including the 
meaning and spelling of words, rules of composition, and grammar. Reading Comprehension — 
Understanding written sentences and paragraphs in work related documents. Writing — 
Communicating effectively in writing as appropriate for the needs of the audience 

 Communications and Media — Knowledge of media production, communication, and dissemination 
techniques and methods. This includes alternative ways to inform and entertain via written, oral, 
and visual media. 

 Social Perceptiveness — Being aware of others' reactions and understanding why they react as 
they do. 

 The ability to work cooperatively with others; to motivate and mentor teams. 

 Direct knowledge and experience of a few of the skills they are required to manage results for, such 
as updating websites, creating social media campaigns or designing a standee or brochure. 

 Strong ability to brainstorm and think creatively about all elements of communications work, as well 
as to involve the entire communications team in this effort. 
 

Salary and Benefits 
Salary shall commensurate with experience and skills. WRI India offers a generous and comprehensive 
benefits package. 
 
Location 
Mumbai, India 
 
Employee Type: Full Time  
 
How to Apply 
To apply, please email us a resume at gagan.bajwa@wri.org, we look forward to hearing from you! 
While sending the please write the subject line as “Head of communication <Your Name>” 

Final candidate will be required to take a writing test.  

About WRI 



 
*The World Resources Institute (http://www.wri.org/wri) is an environmental and development research 
and policy organization that creates solutions to protect the Earth and improve people’s lives. As an 
Equal Opportunity Employer, it is WRI’s policy to recruit, hire, and provide opportunities for 
advancement in all job classifications without regard to race, color, religion, sex, national origin, age, 
citizenship, marital status, sexual orientation, gender identity, parental status, protected veteran 
status, or disability. WRI’s global agenda requires a staff that is diverse – with respect to race, gender, 
cultural, and international background. Diverse perspectives and experience enhance the way WRI 
selects and approaches issues, as well as the creativity and applicability of WRI's policy research and 
analysis. 
  
About WRI 
Established in 1982, WRI is a globally by policymakers, non-governmental organizations, and corporate 
leaders. 
  
WRI’s reputation is grounded in its excellent analysis, non-partisan approach, and high-impact results. 
We measure our success based on how our work helps to create real-world change on the ground—
and approach we call “Managing for Results.” 
  
WRI’s work is united by and driven by our values: Innovation, Integrity, Urgency, Independence, and 
Respect. 
  
WRI fosters a culture of innovative ideas, working collaboratively, and thinking independently. WRI 
employees are driven by the organization’s mission and have the satisfaction of helping to create a 
more prosperous and healthy planet. 
  
Learn more about our organization at www.wri.org. 
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